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Contact person for questions regarding the report or its content:
Przemyslaw Radomski, CFA; support@sunshineprofits.com
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Sunshine Profits was built around the belief that we 
are in a secular bull market in the precious metals. Having 
established long term trends, our investment strategy focus-
es on evaluating low-risk entry points, as well as timing 
potential tops. 

"Does something really work over the long run?" 
- that's the big question we strive to answer -

We're proud of the value that SP proprietary indicators, 
tools and weekly market analysis bring to our customers. 
We are proud to be the first to find important, but still 
largely unknown relations that influence gold prices, such as 
the one combining seasonal tendencies with expirations 
of derivatives. 

WeWe understand that quality doesn't come cheap. We spend 
many, many months on research and development of each of 
our tools – and we leave nothing behind. We give you our 
best. That's why, as our valued customer, you can be confi-
dent that what you get from us is always of greatest quality, 
usefulness and profitability. 

The company’s legal form is a sole proprietorship 
of Przemyslaw Radomski, CFA. 

COMPANY PROFILE
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Gold & Silver Trading Alerts 

Bitcoin Trading Alerts 

Forex Trading Alerts 

Stock Trading Alerts 

Oil Trading Alerts 

Oil Investment Updates 

Market OveMarket Overview Reports 

Investment Tools 

Our main services:

THANKS TO YOUR SUPPORT, 
WE EXPANDED OUR SERVICES AND 
WE NOW COVER THE FOLLOWING 

MARKETS: 

PRECIOUS METALS, STOCKS,
CRUDE OIL, FOREX  AND BITCOIN.
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Sunshine Profits’ long-term strategic CSR 
goals revolve around the areas in which we can 
have the greatest impact on a company’s 
surroundings. The stakeholders that our compa-
ny has the greatest impact upon are: clients, 
co-workers, and the environment.

In 2014 Sunshine Profits completed the project 
entitled Responsible Gold. The project had the 
following goals:

In 2014 (based on feedback from our clients) we 
improved the clarity of our payment system by 
adding information in the shopping cart about 
the date of the next renewal and its value.

WeWe continue to add bonuses to co-workers’ 
salaries based on their particular impact on 
improving the way the company provides 
services and their work-related ideas. Some of 
the bonuses took form of ergonomic home-office 
equipment and other amenities chosen by 
aa given co-worker.The main challenge and 
objective for the next 5 years is to materially 
impact the way mining companies operate by 
actively promoting responsible solutions.

Staring this year, we include an additional 
indicatorindicator in our CSR reports:  the number of 
clients interested in investing in companies 
obtaining resources sustainably (% share of 
clients subscribing to the analytical tool which 
includes environmental aspects in its algorithm, 
out of the general number of clients).

CREATING AN INTERACTIVE TOOL
DEDICATED TO HELPING INVESTORS
CHOOSE THE MINING COMPANIES

THAT AT THE SAME TIME 
PROVIDES BOTH: PROFITABILITY
AND A RESPONSIBLE APPROACH

TOTOWARDS ENVIRONMENTAL
AND SOCIAL ISSUES

------------------------------------------

------------------------------------------

------------------------------------------

------------------------------------------

------------------------------------------

CREATING A SECTION ON THE WEBSITE
DEDICATED TO SAFETY AND PRIVACY

ON THE INTERNET

CREATING AND IMPLEMENTING
A CSR REPORTING SYSTEM

CREATING A CODE OF ETHICS

As of Dec 31, 2014, the number of workers and co-workers (people who contributed to the 
company’s success on an ongoing basis and are likely to contribute to it in the coming 
months): 13 

CSR STRATEGIC AIMS OF SUNSHINE PROFITS
(CEO PERSPECTIVE)
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http://www.sunshineprofits.com/gold-silver/investment-tools/gold-stock/


STAKEHOLDER ENGAGEMENT 
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THIS REPORT WAS CREATED

ALONG WITH WORKERS

AND CO-WORKERS

AS THEY ARE THE ONLY

STAKEHOLDERS WHO ARE

ABLE TO VERIFY

THETHE TRUTHFULNESS

OF THE INFORMATION PROVIDED

AND ITS COMPLETENESS

----------------------------------------------------------------

----------------------------------------------------------------

----------------------------------------------------------------

----------------------------------------------------------------

----------------------------------------------------------------

THIS REPORT IS CREATED FOR ALL 
STAKEHOLDERS INCLUDING: 

CLIENTS AND PROSPECTIVE CLIENTS 

WORKERS AND CO-WORKERS

SUPPLIERS

THE GENERAL INVESTMENT PUBLIC

COMCOMPANIES FROM THE FINANCIAL 
AND MINING SECTORS 

ENVIRONMENTAL ORGANIZATIONS

The reported indicators have been selected with the 
above stakeholders in mind and in accordance with the 
strategic goals and the availability of data. 
In particular, they were chosen to represent the CSR 
areas in which changes are likely to be seen in the 
coming years. 
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